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1. How do you buy your eDiscovery services, SaaS or tech? (or how do
you currently sell eDiscovery)
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2. How would you like to buy your eDiscovery? (what methods are
your customers asking for?)

14.30% Volume $/GB

31.00% Matter $/Case

28.60% Subscription $/Year

14.30% Enterprise $/Employee

11.90% Other - Write In

Value  Percent Responses

Volume $/GB 14.3% 6

Matter $/Case 31.0% 13

Subscription $/Year 28.6% 12

Enterprise $/Employee 14.3% 6

Other - Write In 11.9% 5

  T ot al: 42
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Other - Write In Count

Enterprise with Min/Max and some Rollover GB's 1

NA 1

Per custodian 1

Proportional to case size and value 1

We are experiencing requests for all of the above models 1

T otal 5
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