
Report for 2016 eDiscovery Buyer Priorities

Co mp letio n  Rate: 10 0 %

Co m plete 45

Partial 0

Disqualified 0

To tal 45

Response Counts

What is your eDiscovery purchasing strategy for 2016?

S c ale b ac k an d  red u c e staff an d  tec h n o lo gy
b ec au se o f red u c ed  d eman d  o r  b u d get
req u iremen ts: 2.3%

No  in c reased  sp en d in g, b u t n o  red u c tio n s in
c ap ab ilities: 25.0 %

Figh t fo r  eDisc o very b u d get to  meet
d eman d s: 20 .5%Exp an d  in -h o u se eDisc o very c ap ab ilities

with  ap p ro ved  b u d get: 18.2%

O u tso u rc e to  d ed ic ated  p ro vid er to  save
o verh ead : 6.8%

No t su re: 27.3%

Value Percent  Count

Scale back and reduce staff and techno lo gy because o f reduced dem and o r budget

requirem ents

2.3% 1

  T o tal 44



No  increased spending, but no  reductio ns in capabilities 25.0% 11

Fight fo r eDisco very budget to  m eet dem ands 20.5% 9

Expand in-ho use eDisco very capabilities with appro ved budget 18.2% 8

Outso urce to  dedicated pro vider to  save o verhead 6.8% 3

No t sure 27.3% 12

  T o tal 44

Value Percent  Count

 Need Approved Budget

Info  Go v/Retentio n 9

52.9%

4

23.5%

4

23.5%

Ho lds/Preservatio n 6

35.3%

9

52.9%

3

17.6%

Matter Managem ent 7

46.7%

5

33.3%

3

20.0%

Co llectio n - In ho use 4

22.2%

12

66.7%

3

16.7%

Co llectio n - Clo ud 10

52.6%

6

31.6%

4

21.1%

Pro cessing - In ho use 3

17.6%

10

58.8%

4

23.5%

Pro cessing - Services 4

23.5%

10

58.8%

4

23.5%

Analytics/ECA 10

40.0%

12

48.0%

5

20.0%

PC/TAR - 10

43.5%

10

43.5%

4

17.4%

Ho sted Review Platfo rm 7

33.3%

11

52.4%

5

23.8%

What parts of the eDiscovery lifecycle and
infrastructure do you need to invest in?



Trial Suppo rt 1

8.3%

6

50.0%

6

50.0%

eDisco very Staff/Headco unt 2

15.4%

4

30.8%

7

53.8%

eDisco very Dedicated Pro vider 5

35.7%

5

35.7%

4

28.6%

eDisco very Co nsulting/Expertise 5

35.7%

5

35.7%

4

28.6%

 Need Approved Budget

Count Response

1 Atto rney co m petency

1 Clo ud

1 Co llectio n

1 Co st to  clients

1 Data vo lum e m anagem ent

1 Distinguishing TAR o fferings

1 Distinguishing different TAR techno lo gies.

What is your biggest eDiscovery pain point that you
would like to address in 2016?

greg
Stamp



1 Distinguishing different types o f TAR

1 Handling so cial and Io T data

1 I want to  see m o re efficient/eco no m ical advanced ro bust filtering analytics, pre-pro cessing (beyo nd keywo rd).

1 Im plem entatio n o f actio nable m etrics fo r the co llectio n, pro cessing and review po rtio ns o f the EDRM

1 Law Review

1 Lim iting the am o unt o f data preseved / co llected.

1 Managing Reso urces

1 Managing data vo lum es

1 Many

1 Marketing m isinfo rm atio n

1 Need a legal ho ld so ftware applicatio n asap.

1 Need legal ho ld applicatio n

1 Pro vider Pricing to  align with case needs

1 ShareFile & Clo ud co llectio ns

1 Sto rage

1 Targeted co llectio ns, rather than take all then filter

1 Training

1 Transparent pricing

1 Understanding the different types o f TAR.

1 Vendo r

1 Wo rkflo w

1 analytics

1 bro ader educatio n

1 data sto rage

1 educatio n

1 efficiency

Count Response



1 end-to -end co verage

1 few kno w that and scare

1 getting to  the heart o f the m atter and pesuading clients to  understand ho w if yo u pay m o re upfro nt with the

techno lo gy it will save yo u ultim ately o n legal/o utso urcing fees

1 info rm atio n go vernance

1 l

1 lack o f any to o l to  effectively search acro ss the enterprise

1 so cial m edia co llectio ns

1 staffing

1 web m ail co llectio ns

1 wo rkflo w o f current to o ls

Count Response
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