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About The EDJ Group 
eDJ Group offers unbiased information and pragmatic advice, based on years of experience and 
proven industry best practices.  Whether researching a technology or service solution, conducting 
an eDiscovery Bootcamp or finding the right expertise to answer your specific questions, eDJ 
Group is the source for all eDiscovery professionals. 
 
We are committed to helping eDiscovery professionals get the information necessary to excel in 
their professions, rather than offering legal advice or counsel.  We operate with the utmost integ-
rity and commitment to our clients on these guiding principles: 
 

• Independence – All research, reports, advice and services are agnostic and conducted in-
dependently without influence by sponsors. 

• Highest Ethical standards – All content is honest perspective based on real experience 
and interactions with thousands of practitioners; detailing both successes and failures 
without favoritism.  

• Pragmatic, Experienced Expertise – All services are conducted by industry experts with 
decades of experience in eDiscovery and strictly vetted by the eDJ Group founders. 

 

 

 

 

 

 

Disclaimer: 

EDJ Group is not a law firm. All expressed opinions and content are provided for general educational purposes only and are not 
specific legal advice, even if the author is a practicing attorney. Neither eDiscoveryJournal nor the information contained herein 
should be used as a substitute for competent legal advice from a licensed professional attorney in your state. 

EDJ Group believes reasonable efforts have been made to ensure the accuracy of all eDiscoveryJournal original content. Content 
may include inaccuracies or typographical errors and may be changed or updated without notice.  All eDiscoveryJournal original 
content is provided “AS IS” and while we endeavor to keep the information up to date and correct, we make no representations or 
warranties of any kind, express or implied, about the fitness for a particular purpose, completeness, accuracy, reliability, suitabil-
ity, or availability with respect to the information, products, services, or related graphics for any specific purpose.  Any reliance 
you place on such information is therefore strictly at your own risk.  

In no event will EDJ Group or any of its contributors be liable for any direct, indirect, punitive, incidental, special, or consequen-
tial damages or damages for loss of profits, revenue, data, down time, or use, arising out of or in any way connected with the use 
of the document or performance of any services, whether based on contract, tort, negligence, strict liability or otherwise. 
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Introduction 
On August 18, 2011, H-P agreed to buy U.K. software firm Autonomy Corp. for just over $10 
billion, a multiple of more than 10x Autonomy’s estimated revenue for next year.  Those kinds 
of numbers grab attention – and they raise the inevitable scrutiny of all affected by the acquisi-
tion: customers, competitors, employees, former employees, and shareholders.   
 
The revenue multiple is newsworthy when compared to similar acquisitions that shook the in-
formation management market in the past:   
 

• IBM’s purchase of FileNet in 2006.  The purchase price of $1.6 billion was 3.79x File-
Net’s revenue.  FileNet’s revenues at the time of acquisition were $423 million. 

• Oracle’s purchase of Stellent in 2006.  The purchase price of $440 million was 2.4x Stel-
lent’s revenue.  Stellent’s revenues at the time of acquisition were $345 million (subtract-
ing the company's $95 million in liquid assets from its market cap). 

• Symantec’s purchase of Clearwell Systems in 2011.  The purchase price of $410 million 
was approximately 8x Clearwell’s rumored yearly revenue of $50 million. 

 
Autonomy’s 2010 revenues were $870 million and in 2011 are forecast to be $1 billion1.  The 
33x earnings multiple that Autonomy got, however, is more in line with the 30x earnings multi-
ple of FileNet at the time of acquisition and is also in line with the trading multiples of other in-
formation management companies such as Informatica, Tibco, and Salesforce.com.  The premi-
um HP paid for Autonomy is driven by profitability.  While other analysts question Autonomy’s 
organic growth numbers due to many acquisitions over the past several years, the fact is that the 
company has consistently shown gross margins in the high 80% range and operating margins 
pushing 50%.   
 
The EDJ Quick Take 
 
EDJ is bullish on the acquisition, even with the high premium paid.  HP is betting the future of 
the company on the Autonomy business.  With Autonomy in the fold HP is positioned to com-
pete fiercely in the information management space, which HP estimates to be a $20 billion mar-
ket.  Given that 90% of all information today is unstructured content, having Autonomy’s con-
tent analytics capabilities will give HP an edge in making sense of organizations’ content land-
fills.  The business intelligence (BI) market will expand to include intelligence hidden in unstruc-
tured content and kick off new competition amongst the information management vendors to of-
fer added elements of analytics. Going further, HP now has the opportunity to integrate IDOL 
(unstructured and semi structured data management) with Vertica (structured data management) 
and ArcSight (security) for holistic information management and protection. Autonomy points 
out that many BI vendors are already OEM customers, integrating Autonomy’s IDOL into their 
products in order to process unstructured data. 
  
                                                
1 Source: Wall Street Journal.  “HP Explores Quitting Computers As Profits Slide.”  August 19, 2011.  
http://online.wsj.com/article/SB10001424053111903596904576516403053718850.html 


